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Preface

This guide is intended to standardize the use of the WeChat brand and ensure
the brand's integrity and consistency. The guide applies to all departments of
the Weixin Business Group (or "WXG", the group responsible for WeChat), other
Tencent business groups, and third-party companies and partners.

The guide is divided into three parts: specifications for the main brand, brand
relationship between the main brand and sub-brands, and the specification for
each of the sub-brands.
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Motivation

WeChat's brand identity is derived from the product's core design
values:"Prudence" "Elegance”, and "Foresight". These values are demonstrated
in all related products that WeChat offers. Unlike traditional brands, WeChat is
an internet brand that simultaneously possesses both abstraction and ubiquity.
Our brand identity is not just about portraying who we are, but also expresses
what ideas and attitude we wish to communicate. By providing a design system,
we hope to better provide for WeChat cross-product promotion via a traditional
brand and graphical design approach, including providing a drawing scale,
typography, proportions, etc. Combined, these elements can help turn WeChat
from an abstract concept into a concrete brand, and achieve consistent user
experience and brand recognition whether online or offline.
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Primary Brand Identity
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CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

ShZn BRRRHERBEMITS. HERMITSREIROESNEY, EaTHED
Symbol ERAERTE,

The following is the standard WeChat symbol. Refrain from departing from the
following established specifications.

SNz
Symbol
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1:_2!:QH5|""' MIEREEFAISNEIERE. BREARERAETSNENR. MERETREES
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Symbol Detail _
The following is the standard WeChat symbol including layout specifications, drawing
scale, and additional details. Refrain from departing from the following established
specifications.

ST

Symbol Detail

30X
\) 4X
25X
3X
P
X 3X
25X
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Symbol Detail _
The following is the standard WeChat symbol including layout specifications, drawing
scale, and additional details. Refrain from departing from the following established
specifications.

ST

Symbol Detail
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IR A& NRERIE RIS ETATSIRAEN, S ERNERARASERTHREALT.
: B, FsSnE: EORE, FEARERRENT 8 BKNRY, RRIRN,
Symbol Proportions =B RNT 24 8
Proper spacing is critical to ensuring an optimal representation of the WeChat
symbol. As a consequence, when using the symbol, clear spacing should be
preserved. Do not edit or alter the symbol in any way. In print, the symbol should
never be smaller than 8mm wide; On-screen, it must be at least 16 pixels wide.

Mg SAIRAEE
Proportions and Spacing

3X

3X

5X

4X

=NBARSY

Minimum Size

‘@

| I—

ENRY / Print: 8 mm

FERES / Screen: 24 px
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Symbol Scale

ERARRERRY
Sizes for
On-Screen Layout

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

ARIEMEREFE—NNRERRE, % EERMEREIRISIERUTRINERAR
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10N o

Select an appropriately sized symbol in accordance with your type of media to
ensure proper unity between online and offline presentation of the brand.

256 px

96 px
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Monochromatic
Symbol

BERE -8
Monochromatic
Symbol-White

BERE - EK
Monochromatic
Symbol-Light Gray

BEIRE - T
Monochromatic
Symbol-Dark Gray
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BWELTHS TMERESKS: IZRRTEINERIRENHS. SEFmER
BRSHENG SR, MHE_LeEERNHStRNEEREHE. BEREBHMER
EXHENER, OEESERREREHIS, RE. PEERERORREBIRS,

Use the monochromatic symbol for the following media settings: When the WeChat
symbol accompanies a co-brand's monochromatic symbol; when the full-color
symbol cannot be displayed due to background color or technical limitations.

® R255 G255 B255/C0O MO YO KO/White

® R 170 G170 B170 / CO MO YO K45 / PANTONE Cool Gray 5

® R77 G77 B77 / CO MO YO K83 / PANTONE Cool Gray 11
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Example Applying the Primary Symbol
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Background Color

RSE RN
Background Color Rule
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BRERTNERBERGSERSEBAN, MEERIRSERERBRUATEERR
FHIAT . ARIENEmEITSNTEE S RENE, B2EASEERSANENA

This page demonstrates usage of the WeChat full-color and monochromatic symbol.
To protect the integrity and intrinsic value of WeChat's brand identity, it's forbidden
to inappropriately apply or alter the WeChat symbol specification.

%

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

BORLFERRSHET K& 1040 KBS,
Do not use the WeChat full-color symbol over K 10-40 background.

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

%

EOROCREEMASKET KE 0-20 NES,

Do not use the WeChat monochromatic symbol (white) over K 0-20 background.

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

EREREEMMENETERESR,
The WeChat monochromatic symbol (light gray) is only to be used in white background.

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

%

AREREERMSEXBTEEES.
The WeChat monochromatic symbol (dark gray) is only to be used in white background.
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Incorrect Examples

IRSEIRERR
Examples of
Inappropriate Use

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

WTRAIZET MEERARSEIRERR, S mERSEERRBATZRBFHHR
170 NMRIEHEREASHZEESAENE, B2EASEEREAWBEA,
This page demonstrates inappropriate usage of the WeChat symbol. WeChat
symbol specifications ensure optimal identification and usage should strictly follow
established guidelines.

H

BEDREARE IR INEL ; BEDEBRTHRS,;

Don't outline the symbol. Don't stretch the symbol.

b

3

H

BOERSBRERIMERXE; BDIARFHR,;
Don't attach text of any kind to the Don't compress the symbol.
symbol.

!
H

BAEYITEERTRNAE; BRI IMESRINBERY ;

Don't alter the color specifications Don't add effects like shadows,

within the symbol. dimensions, and gradients to the
symbol.

!

BRI, M. RERNFS, BN E ARSI

Don't use the symbol in a low quality. Don't change the symbol's details.
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Standard Logotype

SL/01 X F4% | Standard Chinese logotype

SL/03  #XF#R | Standard English logotype
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quij*,]_; BRERTHEFXNFRE, MEXFRESEeRERSHNEREMTRZ—, ME
. MEMSEETENEREYE, BZETRENELERTE,
Chinese Logotype _

This page details WeChat's Chinese logotype and layout. WeChat's logotype is an
essential part of the full emblem identity and usage should strictly follow established

guidelines.

XX FIR
Chinese Logotype

i

{1

FARATS
Logotype Detail

e
i[l};
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?*,ﬁgﬂi*ﬁ ﬁtﬁ%a‘w?ﬂ%qwzzlizﬁ,ﬁéﬁ*ﬁ'—ﬁ Wig, MERBITSEETRNELNEH, &
. PDETRENELERTE,
Logotype Detail _
This page details WeChat's Chinese logotype and layout. WeChat's logotype is an
essential part of the full emblem identity and usage should strictly follow established
guidelines.
FIRAT
Logotype Detail
|
I
SRS
Logotype Proportion
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%j{?h‘; BRERTHERXNFRE, MEXFRESERERSHNEREMTRZ—, ME
. MEMSEETENEREYE, BZETRENELERTE,
English Logotype _

This page details WeChat's English logotype and layout. WeChat's logotype is an
essential part of the full emblem identity and usage should strictly follow established
guidelines.

N FHR
English Logotype

We(Chat

FARATS
Logotype Detail

WeChat
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?*ZI_‘ZHEI:E ﬁtﬁ%rﬁzw %ﬁ)‘lfizﬁ,ﬁéﬁi*ﬁ‘—ﬁlm‘é, MERBITSEETRNEL M, &
. PDETRENELERTE,

Logotype Detail _
This page details WeChat's English logotype and layout. WeChat's logotype is an
essential part of the full emblem identity and usage should strictly follow established
guidelines.

FIRAT

Logotype Detail

FARRIAE

Logotype Proportion

\
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Full Emblem

FE/01  FE#RE | FullEmblem

FE/02 &M | Emblem Proportions

FE/04  BEfi5& | Monochromatic Emblem
FE/05  #R&EMATHA | Emblem Examples
FE/07  #R&EE =€ | Emblem Background Color
FE /08 ARG | Incorrect Examples
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;T“Giéjza_‘%:\ ﬁtﬁ%ﬁ?ﬂ\(%%#ﬁ@%%fi_\ BXHRE, MEREGSEBTRNEREY, 15
MBETHRENE SR SIERTR,.

Full Emblem _
This page details the full version of WeChat's Chinese and English emblem. WeChat's
emblem specifications ensure optimal identification and usage should strictly follow
established guidelines.

AR

Chinese Emblem

& 15

£ gy
English Emblem

& WeChat

2. We(Chat
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KR E G eSS REAN, BBEERNMEERTEANE . BERENR
: TEATH. B REOEAENLA. SERE. SEEMEHAEE, bl
Emblem Proportions o s sepezningipe

When using WeChat's full brand emblem, please follow the establish specifications
on minimum sizing, proportions and spacing, and other guidelines. It's important
to retain overall proportions, contrast and spatial structure to ensure brand integrity

and identification.

MIEERARATEE

Proportions and Spacing

oy

1.3X

il

=NBARSY

Minimum Size

Ry 1= >

 — |
EDR) / Print: 16mm
E7Ra% / Screen: 40px

WECHAT VISUAL IDENTITY GUIDELINES FE/02



CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

KR E G eSS REAN, BBEERNMEERTEANE . BERENR
: TEATH. B REOEAENLA. SERE. SEEMEHAEE, bl
Emblem Proportions o s sepezningipe

When using WeChat's full brand emblem, please follow the establish specifications
on minimum sizing, proportions and spacing, and other guidelines. It's important
to retain overall proportions, contrast and spatial structure to ensure brand integrity
and identification.

Mg SAIRAEE
Proportions and Spacing

1.2X 04X
1 1 _
X
{ WeChat |-
: X
L ] L ] .
X X X
=RANMBARS
Minimum Size
Q WeChat hat

e — |

EDR / Print: 22mm
E7Ra% / Screen: 60px
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Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

BENEUTHR TEREERS: IZRATEINEEASHNHS. 5EERES
ERSHENG S, TEERCHEABPEAEBMET2EMENER, A8, X6
BEREAREEEHIS, RE. FEERERARERENRSE,

Use the monochromatic emblem for the following media settings: When the WeChat
emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

o 15

® R255 G255 B255/C0 MO YO KO/White

o 15

® R 170 G170 B170 / CO MO YO K45 / PANTONE Cool Gray 5

o 15

® R77 G77 B77 / CO MO YO K83 / PANTONE Cool Gray 11
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BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

BENEUTHR TEREERS: IZRATEINEEASHNHS. 5EERES
ERSHENG S, TEERCHEABPEAEBMET2EMENER, A8, X6
BEREAREEEHIS, RE. FEERERARERENRSE,

Use the monochromatic emblem for the following media settings: When the WeChat
emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

o VeChat

® R255 G255 B255/C0 MO YO KO/White

o \VeChat

® R 170 G170 B170 / CO MO YO K45 / PANTONE Cool Gray 5

o \VeChat

® R77 G77 B77 / CO MO YO K83 / PANTONE Cool Gray 11
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Example Applying the Primary Emblem
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Background Color

RSEREHN
Background Color Rule

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

WRBERTMERETEGSERSERIN, MIERERSERER AT SRR
FHIAT . ARIENEmEITSNTEE S RENE, B2EASEERSANENA

This page demonstrates usage of the WeChat full-color and monochromatic
emblem. To protect the integrity and intrinsic value of WeChat's brand identity, it's
forbidden to inappropriately apply or alter the WeChat emblem specification.

R 15 W 15

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

BOBEHIMERET K{E 1040 N5 =,
Do not use the WeChat full-color emblem over K 10-40 background.

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

()

BOREEREFESHET KE 020 WER,

Do not use the WeChat monochromatic emblem (white) over K 0-20 background.

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

ARERERSNATABER,

The WeChat monochromatic emblem (light gray) is only to be used in white background.

KO K10 K20 K30 K40 K50 K60 K70 K80 K90 K100

%

RARBEERSRXATABER,

The WeChat monochromatic emblem (dark gray) is only to be used in white background.
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Incorrect Examples

IRSEIRERR
Examples of
Inappropriate Use

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

WRGIZE T METERSERERRG, MIEREARSE R U SR RFRHR
7o ARENEREITSHTEBESRENE, mELNSEBRSAIBNA,

This page demonstrates inappropriate usage of the WeChat emblem. WeChat
emblem specifications ensure optimal identification and usage should strictly follow
established guidelines.

BRI RI IR, BEDEBRTHRS,;
Don't change the relationship of the Don't stretch the emblem.

symbol to logotype.

BOERSBRERIMERXE; BAYDEFHRE ;
Don't attach text of any kind to the Don't compress the emblem.
emblem.

‘@

BAEYITEERTRNAE; BRI IMESRINBERY ;

Don't alter the color specifications Don't add effects like shadows,

within the symbol or the logotype. dimensions, and gradients to the
emblem.

‘e

BOERRM . B, RE[MIIRS, BN E ARSI

Don't use the emblem in a low quality. Don't change the emblem's details.
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Standard Typefaces

ST/01 X Z4K | Chinese Typeface
ST/02  HEXZF{K | English Typeface
ST/03 XA | Chinese Sample

ST/04  EXMNA | Chinese Sample
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Chinese Typeface

P FRRIE

Chinese Font Family

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

FRRREENMETE, BAREER, BARK, MENPXEERRE: NUER
X1-55W FURAGER X1-45W 2—3RIE . ETFNENFE, SHENRBSRBER .
FrEHRIE MR S RIR P SGER IR ITEFER U T FA,

Type is an important element of WeChat's visual identity. It articulates our brand message,
expressing both what we say and how we say it. Our standard Chinese fonts are closely

aligned with WeChat's brand personality and is modern and easy-to-read. We use it in all
of WeChat's promotional commmunications as well as within the product.

WANTEEXT-55W

B/ A ERBIMNA;
AR, (CHELERE,
EA KB EREF,

WA TEEEX1-45W

B/ o N ERRINA;
AILIEM, [UEROBRE,
EARBHEREFHL
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CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

%jiﬁg MERERXZARESS : Myriad Pro Regular, Myriad Pro Light, ZFHRESZ M
Enalish Tvoef AREREEBNI IR IZOTTRN—32, FEMEREERNNERREEERN
nglish lypetace BB E R T,

WeChat's standard English fonts are Myriad Pro Regular, and Myriad Pro Light. This
typeface is closely aligned with WeChat's brand personality and is modern and easy-
to-read. We use it in all of WeChat's promotional communications as well as within
the product.

EXFHRIE Myriad Pro Regular

English Font Family
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890!@#5%N&*()_+

Myriad Pro Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#5%N&*()_+
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|:|:| jﬂﬁﬁ MENHXZRENEAFEMESEN, ARIEAF RIFNRZARMDRME,
BWERZARITEN 15 E71E, BEENLETERENFSH—E,

Chinese Sample

WeChat's standard Chinese fonts and a line height of 1.5 ensure elegance and
provide optimal readability.

UL GEE X1-55W

B/ {2 AERRNH;
AR, EFELERE,
Ea KD EEFN.

UL GEE X1-45W

B\ AR,
AL, OBFDER
ER KPP EREF,

i
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English Sample

Myriad Pro Regular

Myriad Pro Light

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

MENEXFURRAEEFEMESEN, ARIEAF RIFNFIZERIRLHE,
BERZATSMN 15 &7, BEENLTRENFSH—E,

WeChat's standard English fonts and a line height of 1.5 ensure elegance and provide
optimal readability.

I NE NAEW \ WAV TO conNnneac
_ 1TIVUVV VVOU Y

COYNDNNACT \MN\/] I

ol e
WU GCL VVIL i

NCYOSC Y 1 [ ]

ULT VDD MIUN

The new way to connect
connect with friends
across platform

| N A ] .Y-\'A'.'A'D\'. Y (COYNYNACC]
_ 11U VV VV(

VVAY U CUTTE IO

CONNACC] -'A"I Hamu 'I'-‘ ava L
JETT IO U VVIUTL T T CT IAAO

U

across platform

The new way to connect
connect with friends
across platform
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Standard Color

SC/01 &I | Color Wheel
SC/02  #E#R | Core Color Palette

SC/03 WM | Supporting Color Palette
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Color Wheel

B®
Color Wheel

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

BYEREEARNEEZRR, RUTHYEENCHAEENEREmEERNERIE, 3
SIMREZENZERNEHNEIEREE., BfFEsS RERRAZRBUNOLEED
TR, EARENERMNERSMNZEBRXM,

Color contributes another core element of WeChat's brand identity and the colors
are chosen deliberately to be simultaneously vivid and humanistic. In practical terms,
the color system helps deliver a coherent message and meaning.

¢a?

of
ety core O
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Core Color Palette

BER

Core Color Palette

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

HRBRHERBEZOER, "BAK BREAERESE,; "MES BRERNING
IRBNREE, ZOBRAEADEANEE £ L EFHARCBEE, 4 T5EH
PANTONE ®&{EF] CMYK &(E, BE7BTEBRe ik TEEREE,

Below are the core color palette. Black, white and gray are used for background
colors when displayed in a large area; "WeChat green" is used as a color in smaller
designs. Use the RGB or hexadecimal color values when producing an on-screen
design. Use the CMYK or PANTONE colors for print designs. Refrain from using any
color conversion tools.

1AAD19

R =26 G=173 B=25 / C=76 M=7 Y=100 K=0 / PANTONE=354

2BA245

R=43 G=162 B=69 / C=76 M=16 Y=93 K=0 / PANTONE=348

4D4D4D

R =77 G=77 B=77 / C=0 M=0 Y=0 K=83 / PANTONE=Cool Gray 11

888888

R=136 G=136 B=136 / C=0 M=0 Y=0 K=60 / PANTONE=Cool Gray 6

R=170 G=170 B=170 / C=0 M=0 Y=0 K=45 / PANTONE=Cool Gray 5

F1F1F1

R =241 G=241 B=241 / C=0 M=0 Y=0 K=10 / PANTONE=Cool Gray 1
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Supporting
Color Palette

HEBR
Supporting
Color Palette

CHAPTER 01  SPECIFICATIONS FOR PRIMARY BRAND

MEBK¥RAREIRRZOBREBNHEH LR, ZBREK. H. 4. BEERH
SHEROERAMTENREER, MOTREESHTENE, £ LA TRRNK
BB RMERERERSR,

WeChat's core color system can be paired with colors from the supporting color
palette to provide an even wider range of design possibilities. The palette includes:
green, yellow, red, blue.

R =145 G=237 B=97 / C=47 M=0 Y=74 K=0 / PANTONE=7488 C

FFBEOO

R =255 G=190 B=0 / C=3 M=33 Y=90 K=0 / PANTONE=7548C

EA6853

R =234 G=104 B=83 / C=9 M=73 Y=63 K=0 / PANTONE=7416 C

F76260

R =247 G=98 B=96 / C=1 M=75 Y=53 K=0 / PANTONE=178 C

D84E43

R=216 G=78 B=67 / C=18 M=82 Y=72 K=0 / PANTONE=1788 C

2782D7

R =39 G=130 B=215 / C=79 M=44 Y=0 K=0 / PANTONE=2174 C

10AEFF

R=16 G=174 B=255 / C=70 M=20 Y=0 K=0 / PANTONE=2995 C
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App Icon

Al/01  EFimiR& | App lcon
Al/02  #R&ERA | Icon Samples

Al/03  ZEPigtrEss | App lcon Example
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gFI %*ﬁlﬁ ﬁtﬁ%ﬁ?#ﬂ %%Fﬁ%/ffiﬁ?&\; ﬁ% %)'E:PZ_ |, fﬁl_%%)ﬂﬁﬁ*aﬁ?&\{iﬁ FEFimR
BXEEDR, BB REXNENEPHinSHNERTR,

App lcon _
The WeChat app icon, layout specifications, and icon details are provided below. The
icon is only to be used in a client device environment or for relevant promotions and
it's forbidden to inappropriately apply or alter the WeChat app icon specification.

B FimiRS

App Icon

A S

Icon Layout

D

©)
N
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CHAPTER 01 SPECIFICATIONS FOR PRIMARY BRAND

*,T;IZL!‘:\ mﬁﬁ AREREREE—NREAY, & ERMEREARHSIEAUTRY,
lcon Samples Select an appropriately sized icon for your media setting to ensure consistency

between the online and offline brand identity.

AEAREERRYT
Available Sizes for
Screen Designs

256 px* 256 px

128 px* 128 px

96 px* 96 px

% 64 px* 64 px

% 48 px* 48 px

R ] 32 px* 32 px
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BCR/01-06
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mhEF+ E RN

Brand Collocation Rule

BCR/ 01

BCR/02

BCR/ 04

BCR/ 06

MIs—mhk2 | Sub-Brands
— R @kE5G) | Sub- Brand Samples
REHEMN | Co-Branding Guidelines

RHEFERB | Collocation Examples
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MIE"Rmhg

ME—RmEEE: MEARTE. MEARTES. MEXMA., MEA—A. fEE—E.
WMIERE WHEEH HERE MEREER FUSRE SRR MERZER MEEE.
MIEMHIRS . MIEE. MEERS.

WeChat Sub-Brands

In addition to the primary WeChat brand, sub-brands include: WeChat Official
Accounts Platform, SDK Platform, WeChat Pay, WeChat Scan, WeChat Shake,
WeChat Card Pack, WeFit, WeChat Security, WeChat Trademark Protection, WeChat
Moment, WeChat Recruitment, WeChat Business School, WeChat Connection,
WeChat Public Services, Shake Nearby, WeChat Team, WeChat Games, etc.

WECHAT VISUAL IDENTITY GUIDELINES



CHAPTER 02 CO-BRAND RELATIONSHIPS

— — A iy [ — = = Y =3 S Ay = AT =N Y —
_g&nﬂnﬁﬁmﬁu BRI T HE—RmhinS: MEXS. MERE. ERR. MERE,
sub-brand Shown in this page are cases of sub-brand emblem: WeChat Pay, WeChat Card Pack,
Samples WeChat Game and WeChat Security.

AR )

Emblem Samples

& s

W HEFE
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CHAPTER 02 CO-BRAND RELATIONSHIPS

:g&n':'n Hﬂﬁ{ﬁ” WRFIZET HE_RBERS JEFEES MEARTA BEA—A. S EEER,
sub-brand Shown in this page are cases of sub-brand emblem: SDK Platform, WeChat Official
Samples Accounts Platform, WeChat Scan, WeChat School of Business.

p
o AR B

Emblem Samples

£y HisE—13

@ HIEEFE
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m R FFE AN
Collocate With
Master Brand

HERHEER

Co-Branding Example

CHAPTER 02 CO-BRAND RELATIONSHIPS

A RREBEETREENEBRRERNTERNASERMA/NGINT, £m
BBRABBEPARS, BEXNI RN 2/3,

When the primary WeChat symbol is used in conjunction with a sub-brand, the
primary WeChat symbol should be monochromatic and 2/3 the size of the sub-
brand emblem.

L RUSHEAE Jrsx ]

J1.5>< ] x

[\ RUSHBAE [
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mAEHE N
Collocate With
Master Brand

HRRR

Samples (Landscape)

EhRE
Samples (Portrait)

CHAPTER 02 CO-BRAND RELATIONSHIPS

HEIDBEANSEEE_EnBRSEN LN, BNHEIRERSTRENA, X
FRATRHFEFANTEBAE BRI SEXIRIZ BN,

When the primary WeChat symbol is used in conjunction with a sub-brand, the
primary WeChat symbol should be placed in the following locations reserving
enough spacing as necessary.
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CHAPTER 02 CO-BRAND RELATIONSHIPS

2 i = | KRRTT ERMENEBS_ARMRARLATA, ERMERTSHET R
Collocation E | BINNE, ERENS, 2— FNSRSSAER, XERMES, FHE5RE
ollocation Example  mismsrssis, B8 —RRE5 TR SRSEERHTE,

This page shows the primary brand in conjunction with the sub-brand in the same
page with the main brand placed in the corner of the layout but in grid alignment
with the sub-brand. Do not place the sub-brand emblem directly along side the
primary brand symbol when designing for a larger layout.

BRI

Samples (Landscape)

Ll UEE1E

WeChat Moment

iR

Samples (Portrait) ”:l\ 'ﬂ# 'féﬁ_ﬂaﬂz

WeChat Moment
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WIEsT

WeChat Pay Guidelines

WPG /01 FX4FE | Chinese Emblem

WPG/04  #X#r#& | English Emblem

WPG/07  FE4RE | Bilingual Emblem

WPG/10  Bf#5& | Monochromatic Emblem
WPG/16  $8iR{ERRHE | Incorrect Emblem Examples

WPG/18  AfERKEFHE | Co-Branding Rules
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B3 AR

Chinese Emblem

SRS

Full Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BRBRMEZTTERS, MERBITSEBTENELIER, B2BTHEN
E AR IE B TR

This page details the full version of the WeChat Pay emblem. WeChat Pay's emblem
specifications ensure optimal identification and usage should strictly follow
established guidelines.

Bt / Symbol F4% / Logotype

& =

&R / Full Emblem

WECHAT VISUAL IDENTITY GUIDELINES WPG/01



CHAPTER 03 SUB-BRAND SPECIFICATIONS

IR MR MES N RESFERN, E2BEERMEBRTNEANS. BEMIEH R E
Ernbl ABE, EFEETREORASRILE . LERA. SHENELHXE, JRE
mbiem TSRS R MADRE

Proportions
When using WeChat Pay's full brand emblem, please follow the establish
specifications on minimum sizing, proportions and spacing, and other guidelines.
It's important to retain overall proportions, contrast and spatial structure to ensure
brand integrity and identification.

RERAERAEE
Emblem Spacing

MUS S AT

=/N\BARSY

Minimum Size

& Hisxt
|

EDR / Print: 22mm
B7Ra% / Screen: 60px
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

EFIXUE:,%% WREMIEXMNTEBIRSESMEAAEATE, MERINSEETENERNE
. M, B BTHRENE RS EERTR,.

Chinese Emblem _

This page details the full version of the WeChat Pay emblem. WeChat Pay's emblem

specifications ensure optimal identification and usage should strictly follow

established guidelines.

SRS

Full Emblem

RUE T

REAAIRATEE
Emblem Spacing

Mzt
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

%j{h‘;fg BRETENTERS, MERBITSEETRNETIEY, B2ETREN
EIRSEBITR

English Emblem

This page details the full version of the WeChat Pay emblem. WeChat Pay's emblem
specifications ensure optimal identification and usage should strictly follow
established guidelines.

T
RIS

Full Emblem

EJ#% / Symbol 4% / Logotype

€ WeChat Pay

&R / Full Emblem
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

IR MES N RESFERN, E2BEERMEBRTNEANS. BEMIEH R E
Erbi ABE, EFEETREORASRILE . LERA. SHENELHXE, JRE
mbiem TSRS R MADRE

Proportions
When using WeChat Pay's full brand emblem, please follow the establish
specifications on minimum sizing, proportions and spacing, and other guidelines.
It's important to retain overall proportions, contrast and spatial structure to ensure
brand integrity and identification.

HERTRAER

Emblem Spacing
X X
WeChat Pay,
X X
L
0.5X
RNNART

Minimum Size

€ WeChat Pay

EDRI / Print: 22mm
ERz8 / Screen: 60px
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

%3‘(*,—_1_‘,:‘5 BRETHEXNTERSSREATEAEE, MEREITSEETRNELIE
t, BNBITRENESRSHEERITR,.

English Emblem

This page details the full version of the WeChat Pay emblem. WeChat Pay's emblem
specifications ensure optimal identification and usage should strictly follow
established guidelines.

SRS

Full Emblem

WeChat Pay

REAAIRATEE
Emblem Spacing

WeChat Pay;
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S AR

Bilingual Emblem

SRS

Full Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BRBRMEZTTERS, MERBITSEBTENELIER, B2BTHEN
B SIEETTR

This page details the full version of the WeChat Pay emblem. WeChat Pay's emblem
specifications ensure optimal identification and usage should strictly follow
established guidelines.

El#x / Symbol 4%/ Logotype
[ ! [

AERAN]

WeChat Pay

F&ir® / Full Emblem

 REiCE
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IR IS
Emblem
Proportions

HERTRAER
Emblem Spacing

RNNART

Minimum Size

CHAPTER 03 SUB-BRAND SPECIFICATIONS

MEXAIRSIINMERN, B2BHERMEBRINERIE ., ERNENATE
ANEBE, BFRETIRGNERERLLE . EEHEA. THEMELHAXER, URIE
IRERISTEMERIRAIE

When using WeChat Pay's full brand emblem, please follow the establish
specifications on minimum sizing, proportions and spacing, and other guidelines.
It's important to retain overall proportions, contrast and spatial structure to ensure
brand integrity and identification.

RIS I

WeChat Pay

0.5X

& s

EDR) / Print: 24mm
E7Ras / Screen: 100px

WECHAT VISUAL IDENTITY GUIDELINES WPG/08



CHAPTER 03 SUB-BRAND SPECIFICATIONS

|:|:|"'"j(1:_=|\= WREMIEXMNTEBIRSESMEAAEATE, MERINSEETENERNE
=B &V ! a ° -

P M, BB TRENE ISR TR,.

Bilingual Emblem _

This page details the full version of the WeChat Pay emblem. WeChat Pay's emblem
specifications ensure optimal identification and usage should strictly follow
established guidelines.

SRS

Full Emblem

MUE S

WeChat Pay

REAAIRATEE
Emblem Spacing

WIS

WeChat Pay

WECHAT VISUAL IDENTITY GUIDELINES WPG /09



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Pay emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

AR

AR

AR

MUS s

@
"
"
“
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BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Pay emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

EEEE]

ME >

MIE=

IS

WECHAT VISUAL IDENTITY GUIDELINES WPG/ 11



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Pay emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

& \WeChat Pay

€& \WeChat Pay

& \WeChat Pay

€& \WeChat Pay

WECHAT VISUAL IDENTITY GUIDELINES WPG/12



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Pay emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

¢

WeChat Pay

WeChat Pay

WeChat Pay

WeChat Pay

WECHAT VISUAL IDENTITY GUIDELINES WPG/13



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Pay emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

MUE s

WeChat Pay

RSEEAN]

WeChat Pay

WeChat Pay

TS ST

@
&
ﬁ MIESAS
&

WeChat Pay

WECHAT VISUAL IDENTITY GUIDELINES WPG/ 14



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Pay emblem accompanies a co-brand's monochromatic emblem; when the full-color
emblem cannot be displayed due to background color or technical limitations.

&

FMIE

WeChat Pay

<~

MUS S

WeChat Pay

&

RIS

WeChat Pay

@

US>

WeChat Pay
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fix e A

Incorrect Examples

EXIREEHIRT)
Examples of
Inappropriate Use

CHAPTER 03 SUB-BRAND SPECIFICATIONS

WRAIZET MEARSERERTE, MIEIIRSEER OB RBF RN
7o ARENEREITSHZEBESRENE, BALUSEBRSAIBNA,

This page demonstrates inappropriate usage of the WeChat Pay emblem. WeChat
Pay emblem specifications ensure optimal identification and usage should strictly

follow established guidelines.

& s

& =t

EDREMENLHIEE,
Don't change the relationship of the
symbol to logotype.

BOBERITHRS

Don't stretch the emblem.

=]
100% ﬁémﬁﬁﬁt§

BDIERS A BEARIERXA;
Don't attach text of any kind to the
emblem.

BDYARIFHFRRS

Don't compress the emblem.

& =1

& Buss2(

ENERITSIRTENRE;
Don't alter the color specifications
within the symbol or the logotype.

BRSSO RIS ;
Don't add effects like shadows,
dimensions, and gradients to the
emblem.

g Juf

@ E

BOERER. B, REENFS;

Don't use the emblem in a low quality.

WECHAT VISUAL IDENTITY GUIDELINES

BN BRATEIN,;

Don't change the emblem's details.




CHAPTER 03 SUB-BRAND SPECIFICATIONS

%i%{ﬁﬁﬁ T.I_TWU WRAIZET MEARSERERTE, MIEIIRSEER OB RBF RN
7o ARENEREITSHZEBESRENE, BALUSEBRSAIBNA,

Incorrect Examples

This page demonstrates inappropriate usage of the WeChat Pay emblem. WeChat
Pay emblem specifications ensure optimal identification and usage should strictly
follow established guidelines.

BEREHRERM
Examples of
Inappropriate Use

BEDENESHETERREIESE,; BEDRINEHE TN HENE S,
Don't place the emblem on Don't place the emblem on
backgrounds that provide insufficient backgrounds that provide strong
contrast. contrast.
BORTEHETHERIERE,; BEDEINERETRENS R,
Don't place the emblem on Don't place the emblem over busy
backgrounds that brightness close to photographic backgrounds.

itself.

WECHAT VISUAL IDENTITY GUIDELINES WPG/17



CHAPTER 03 SUB-BRAND SPECIFICATIONS

éﬂ; ﬁﬁg#ﬁ é’lT#\ﬂ(%ﬁiﬁﬁf&'—ié{’ﬁu%\#ﬁ/ﬁ,ﬁ#ﬁﬁm Ay, zﬂﬁﬁﬁ'—ﬂ@*ﬁrmﬁﬁiﬂﬁﬁ%ﬂiﬁﬂﬁ,
. BNMETRENRS, HEEMEMNATRAERE,

Partner Co-Branding _

When the WeChat Pay emblem is used in conjunction with a partner's emblem, put

the combined emblem in the corner of the page to provide sufficient recognition.

InSH E R
Co-Branding Samples

& M=t | O Rigrs

&@ HiExt | O Rigins

@ wisx | O Rigins

WECHAT VISUAL IDENTITY GUIDELINES WPG/18
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MiERE

WeChat Card Pack Guidelines

WCG/01  5EE4#7& | Full Emblem

WCG /02 &M | Emblem Proportions

WCG/03  #EfEirE | Monochromatic Emblem
WCG/04  $EiR{EATRHE | Incorrect Emblem Examples

WCG/06  &AYERKEFHE | Partner Co-Branding

WECHAT VISUAL IDENTITY GUIDELINES



CHAPTER 03 SUB-BRAND SPECIFICATIONS

%?—é*ﬁ:ﬁ Etﬁ%n‘:ﬁ%ﬂff@%%ffﬁ%, HERMIFESEETENEFEBE, B2BTHRED
BMIEERTTE,
Full Emblem

This page details guidelines for the full WeChat Card Pack emblem. WeChat Card
Pack's emblem specifications ensure optimal identification and usage should strictly
follow established guidelines.

SRS

Full Emblem

Ei#5 / Symbol 15/ Logotype

e

5e#i#5 / Full Emblem

s FE

WECHAT VISUAL IDENTITY GUIDELINES WCG/01



CHAPTER 03 SUB-BRAND SPECIFICATIONS

A RO AR MEEERSIFERN, BIREERMEBRTHEANS. SEMENRTE
Embl NEE ., BESESRENRRSTE G . SEEA. SRENEHAXE, WRE
mblem BRI

Proportions
When using the WeChat Card Pack emblem, please follow the establish specifications
on minimum sizing, proportions and spacing, and other guidelines. It's important
to retain overall proportions, contrast and spatial structure to ensure brand integrity
and identification.

HERARAEE

Emblem Spacing
X X
— /|J_.|5Z 1—;— /j
X5 E E
X X
RINMARY

Minimum Size

W HEEE

EDR / Print: 22mm
BIRa% / Screen: 60px

WECHAT VISUAL IDENTITY GUIDELINES WCG/02



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Card Pack emblem accompanies a co-brand's monochromatic emblem; when
the full-color emblem cannot be displayed due to background color or technical
limitations.

mHEEE

WECHAT VISUAL IDENTITY GUIDELINES WCG/03
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Incorrect Examples

EXIREEHIRT)
Examples of
Inappropriate Use

BRAIZT MERERSER

CHAPTER 03 SUB-BRAND SPECIFICATIONS

ERARA, MERERSEERROATERRFRR

7o ARENEREITSHZEBESRENE, BALUSEBRSAIBNA,

This page demonstrates inappropriate usage of the WeChat Card Pack emblem.
WeChat Card Pack emblem specifications ensure optimal identification and usage
should strictly follow established guidelines.

W U TE

W =S

BEDREIMERLEHIXER,
Don't change the relationship of the
symbol to logotype.

BOBERITHRS

Don't stretch the emblem.

~—_ A ——
413 65:5 & p‘i /E E /@J
BEDERSBRERIMERNE; BOYDRFHRE;

Don't attach text of any kind to the
emblem.

Don't compress the emblem.

———

m s e

s e

BOEYITEERTRNAE;
Don't alter the color specifications
within the symbol or the logotype.

BRSSO RIS ;
Don't add effects like shadows,
dimensions, and gradients to the
emblem.

A

—

BOERER. B, REENFS;

Don't use the emblem in a low quality.

WECHAT VISUAL IDENTITY GUIDELINES

BEDELREIMN;
Don't change the emblem's details.

WCG/ 04



CHAPTER 03 SUB-BRAND SPECIFICATIONS

%i;&{iﬁﬁ T.I_TWU WRGIET MERSRSERERRG, MEFERSEERNUATELRFMHR
7o ARENEREITSHZEBESRENE, BALUSEBRSAIBNA,

Incorrect Examples

This page demonstrates inappropriate usage of the WeChat Card Pack emblem.
WeChat Card Pack emblem specifications ensure optimal identification and usage
should strictly follow established guidelines.

BEREHRERM
Examples of
Inappropriate Use

BEDENESHETERREIESE,; BEDRINEHE TN HENE S,
Don't place the emblem on Don't place the emblem on
backgrounds that provide insufficient backgrounds that provide strong
contrast. contrast.
BORTEHETHERIERE,; BEDEINERETRENS R,
Don't place the emblem on Don't place the emblem over busy
backgrounds that brightness close to photographic backgrounds.

itself.
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

éﬂ; R HE;:’FE SMEREFRSSEERRIESHESBN, NERTSYHRDEXTRILFEH,
BUHETRENAE, FEEMEHIATEAER,

Partner Co-Branding

When the WeChat Card Pack emblem is used in conjunction with a partner's
emblem, put the combined emblem in the corner of the page to provide sufficient
recognition.

InSH E R
Co-Branding Samples

muEte | O Ress

O RItrs

e

mHEEe | O REES

WECHAT VISUAL IDENTITY GUIDELINES WCG/ 06
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WMiEE—13

WeChat Scan Guidelines

WSG/ 01

WSG/02

WSG/03

WSG/ 04

WSG/ 06

STEIRE | Full Emblem

#R&MHE | Emblem Proportions

B &iRE | Monochromatic Emblem
fEiRFEATRA | Incorrect Emblem Examples

AEREHE | Partner Co-Branding

WECHAT VISUAL IDENTITY GUIDELINES



CHAPTER 03 SUB-BRAND SPECIFICATIONS

%g*ﬁ:ﬁ ﬁ@ﬁ%f#ﬁ(%ﬂ_—ﬂ%%ﬁ%, MERBFEEEEENELRMTEY, B2BETHE
HEXIREERTTE,
Full Emblem

This page details guidelines for the full WeChat Scan emblem. WeChat Scan's
emblem specifications ensure optimal identification and usage should strictly follow
established guidelines.

T
RIS

Full Emblem

E#% / Symbol F#% / Logotype

P HEE—1

FEGEE / Full Emblem

WECHAT VISUAL IDENTITY GUIDELINES WSG/01



A
Emblem
Proportions

RERATERAEE
Emblem Spacing

=RNBARY

Minimum Size

CHAPTER 03 SUB-BRAND SPECIFICATIONS

MEA—AGSIRERN, B2BEERNEBRINEARIE. ER/MEMNART
BAEBHE., FERETFRSHERERL ., EEEA. EERELHXR, LR
IR SRR MEANR B M

When using the WeChat Scan emblem, please follow the establish specifications on
minimum sizing, proportions and spacing, and other guidelines. It's important to
retain overall proportions, contrast and spatial structure to ensure brand integrity
and identification.

Py HER—1=

£y MisE—13
b |

ENRY / Print: 22mm
ERES / Screen: 60px

WECHAT VISUAL IDENTITY GUIDELINES WSG/02



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AxERCEENRS, RE. PEERERABREHKS,

Use the monochromatic emblem for the following media settings: When the WeChat
Scan emblem accompanies a co-brand's monochromatic emblem; when the full-
color emblem cannot be displayed due to background color or technical limitations.

Py HMiEE—13

Py E—

Py MiE3—13

Py EE—13
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fix e A

Incorrect Examples

EXIREEHIRT)
Examples of
Inappropriate Use

CHAPTER 03 SUB-BRAND SPECIFICATIONS

WRAZETHEA—FRSERERRE, MEA—HRSEERR AT HERERF
BT . MRIEHERERSNTEESHENE, BPERSRERSAHBEAE
This page demonstrates inappropriate usage of the WeChat Scan emblem. WeChat
Scan emblem specifications ensure optimal identification and usage should strictly

follow established guidelines.

BEDREIMERLEHIXER,
Don't change the relationship of the
symbol to logotype.

BOBERITHRS

Don't stretch the emblem.

e

& HiET—1

BDIERS A BEARIERXA;
Don't attach text of any kind to the
emblem.

BDYARIFHFRRS

Don't compress the emblem.

BOEYITEERTRNAE;
Don't alter the color specifications
within the symbol or the logotype.

BRSSO RIS ;
Don't add effects like shadows,
dimensions, and gradients to the

emblem.
=y & wiEE
BEDERER . P, REENIRE, B EBAREING ;

Don't use the emblem in a low quality. Don't change the emblem's details.

WECHAT VISUAL IDENTITY GUIDELINES WSG/ 04



CHAPTER 03 SUB-BRAND SPECIFICATIONS

%i%{ﬁﬁﬁ 7_'_;@] WRAIET MEA—FRSERERT, MEA—SRSEERNOABRRF
AT . ARIEMEREFSHTEESNENE, B2ENSXERSANENA,

Incorrect Examples

This page demonstrates inappropriate usage of the WeChat Scan emblem. WeChat
Scan emblem specifications ensure optimal identification and usage should strictly
follow established guidelines.

BEREHRERM
Examples of
Inappropriate Use

BEDENESHETERREIESE,; BEDRINEHE TN HENE S,
Don't place the emblem on Don't place the emblem on
backgrounds that provide insufficient backgrounds that provide strong
contrast. contrast.
BORTEHETHERIERE,; BEDEINERETRENS R,
Don't place the emblem on Don't place the emblem over busy
backgrounds that brightness close to photographic backgrounds.

itself.

WECHAT VISUAL IDENTITY GUIDELINES WSG/05



CHAPTER 03 SUB-BRAND SPECIFICATIONS

éﬂ; R HE;:’F = SNEA—PRS S EREASHEERN, NERSSYR RS EXIRIAEN,
BUHETRENAE, FEEMEHIATEAER,

Partner Co-Branding

When the WeChat Scan emblem is used in conjunction with a partner's emblem, put
the combined emblem in the corner of the page to provide sufficient recognition.

InSH E R
Co-Branding Samples

tymiER—1 | O Rieirs

ER—13 | O REigs

miEa—3 | O Reiss

iEE—13 | O Rgrs
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WMISHEE

WeChat Moment Guidelines

WMG/01 5245 | Full Emblem

WMG /02 R&EMHE | Emblem Proportions

WMG/03  Efi%x& | Monochromatic Emblem
WMG/04  $EiRfERARB | Incorrect Emblem Examples

WMG/06  &fERMFHE | Partner Co-Branding

WECHAT VISUAL IDENTITY GUIDELINES



CHAPTER 03 SUB-BRAND SPECIFICATIONS

;T-'G%Ek*l'.l_?l:ul.z\ ﬁtﬁ%ﬂ%ﬂ_ﬁﬁ?—&%ﬁ%, HERMIFESEETENEFEBE, B2BTHRED
BURSERTTE,
Full Emblem

This page details guidelines for the full WeChat Moment emblem. WeChat Moment's
emblem specifications ensure optimal identification and usage should strictly follow
established guidelines.

SRS

Full Emblem

EltR / Symbol F#% / Logotype

O\ M SHE1E

F=E4RE / Full Emblem

WECHAT VISUAL IDENTITY GUIDELINES WMG/01



A
Emblem
Proportions

RERATERAEE
Emblem Spacing

=RNBARY

Minimum Size

CHAPTER 03 SUB-BRAND SPECIFICATIONS

MEEERS MR, B2BUESR/NMEBRINERIE . ERNENATE
ABE, BERETIRSHERERLS . EEHEA. TEEME, UMRIEFSHTE
PERIR B o

When using the WeChat Moment emblem, please follow the establish specifications
on minimum sizing, proportions and spacing, and other guidelines. It's important
to retain overall proportions, contrast and spatial structure to ensure brand integrity
and identification.

DA

0.8X

L
=

[ RE1B1E

|
EDRI / Print: 22mm
E7Re% / Screen: 60px

WECHAT VISUAL IDENTITY GUIDELINES WMG/ 02



BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BWELTH S MEARBRE: IZEI%%E%% ISR, SEfEmER
BIRSHENGR. T %%@ﬁﬁmﬁ*%% G EHhR, HEERE
AxRefReEeiRs, RE. @“Eﬁmaéﬁéﬁﬁo

Use the monochromatic emblem for the following media settings: When the WeChat
Moment emblem accompanies a co-brand's monochromatic emblem; when the full-
color emblem cannot be displayed due to background color or technical limitations.

L RS 1E1E

I\ RS 1EIE

L\ RS 1E1E
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Incorrect Examples

é%h’\/u\ia WH
Examples of
Inappropriate Use

CHAPTER 03 SUB-BRAND SPECIFICATIONS

WRAIZT MERERSERERTE, MERERSEERFOAHBRRBFRN
7o ARENEREITSHZEBESRENE, BALUSEBRSAIBNA,

This page demonstrates inappropriate usage of the WeChat Moment emblem.
WeChat Moment emblem specifications ensure optimal identification and usage
should strictly follow established guidelines.

STEIE

X
ailF

IC\ S 1E1E

EDREMENLHIEE,
Don't change the relationship of the
symbol to logotype.

BOBERITHRS

Don't stretch the emblem.

L E1EHE

BDIERS A BEARIERXA;
Don't attach text of any kind to the
emblem.

BDYARIFHFRRS

Don't compress the emblem.

[ S5 1B1E

) S HEAE

BOEYITEERTRNAE;
Don't alter the color specifications
within the symbol or the logotype.

BRSSO RIS ;
Don't add effects like shadows,
dimensions, and gradients to the
emblem.

[ A5 4E4E

BOERER. B, REENFS;

Don't use the emblem in a low quality.

WECHAT VISUAL IDENTITY GUIDELINES

BN BRATEIN,;

Don't change the emblem's details.
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Incorrect Examples

BEREHRERM
Examples of
Inappropriate Use

CHAPTER 03 SUB-BRAND SPECIFICATIONS

B2 T MUEEERS IR E ARG, MERERSERERRUATZRBFHHR
7. ARIEHEREGENZEESNENE, B2ERSRERSAHBLAE,
This page demonstrates inappropriate usage of the WeChat Moment emblem.
WeChat Moment emblem specifications ensure optimal identification and usage
should strictly follow established guidelines.

BEDENESHETERREIESE,; BEDRINEHE TN HENE S,
Don't place the emblem on Don't place the emblem on
backgrounds that provide insufficient backgrounds that provide strong
contrast. contrast.
BORTEHETHERIERE,; BEDEINERETRENS R,
Don't place the emblem on Don't place the emblem over busy
backgrounds that brightness close to photographic backgrounds.

itself.
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

éﬂ;ﬁl Hﬁ#% HHERERSSSEREGEHEFERN, NMERMSSYRNSEX RIS,
. BNMETRENRS, HEEMEMNATRAERE,

Partner Co-Branding _

When the WeChat Moment emblem is used in conjunction with a partner's

emblem, put the combined emblem in the corner of the page to provide sufficient

recognition.

RS FHE R
Co-Branding Samples

[CNREEE | O mhEtrRE

ICNMEEE | O RERS

LN FEEE | O mitcs

[CEBRE | O mgtns

WECHAT VISUAL IDENTITY GUIDELINES WMG /06
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WeChat Lucky Money Guidelines

WLG/01  5EE47& | Full Emblem

WLG/02  #5#&M4& | Emblem Proportions

WLG /03 S HE4RE | Brand Motto

WLG/04  B@iFEE | Monochromatic Emblem

WLG /05 EIREATE | Incorrect Emblem Examples

WLG/07  AfEmiEFHE | Partner Co-Branding
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:m%éﬁﬁg

Full Emblem

FoEEFRIR
Full Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BRBRMELETERS, MERBITSEBTENENIER, B2BTHEN
EUIRSERTTR.

This page details guidelines for the full WeChat Lucky Money emblem. WeChat Lucky
Money's emblem specifications ensure optimal identification and usage should
strictly follow established guidelines.

Bt / Symbol 4% / Logotype
[ .

B S AL,

F&ins / Full Emblem

M S 48
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

s MG METARSIFERN, E2REEs/MERRITHEANS . BENENRTE
ABE ., BERETRENEMSELG), LERE. SAENSHHIXE LUDTR
Emblem AR R ERLRBIE,

Proportions —
When using the WeChat Lucky Money emblem, please follow the establish
specifications on minimum sizing, proportions and spacing, and other guidelines.
It's important to retain overall proportions, contrast and spatial structure to ensure
brand integrity and identification.

HERARAEE

Emblem Spacing
X X
X X
L
05X
RINEARY

Minimum Size

B S 4ie [@sert

EDR / Print: 22mm
B7Ra% / Screen: 60px
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CHAPTER 03 SUB-BRAND SPECIFICATIONS

ﬁ#ﬁ*ﬁiﬁ ﬁtﬁ%n‘:%ﬂ%ﬂ@%ﬁﬁﬁiﬁ, RRIEAMEBHNRE, FERMETEE/MERE, M
BARTRELSTREMNTE,
Brand Motto _

This page displays the WeChat Lucky Money brand motto. Please follow the establish
specifications on proportions and spacing, and other guidelines.

i hEARIE
Brand Motto

BEHMELR, 7T F

AEEAER
Spacing

BREL e, 77 iy

=
iy
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BERE
Monochromatic
Emblem

BERE
Monochromatic
Emblem

CHAPTER 03 SUB-BRAND SPECIFICATIONS

BENEUTHR TEAEEHRS: IZRATELINEFFENER. SEFEmESE
El-)=1)

BREHENHR. RESRCHNBEREEHEREEASNER, HBERE
AReRErE, R, FeEsERAtRenRE,

Use the monochromatic emblem for the following media settings: When the WeChat
Lucky Money emblem accompanies a co-brand's monochromatic emblem; when
the full-color emblem cannot be displayed due to background color or technical
limitations.

N S 4Ll
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Incorrect Examples

EXIREEHIRT)
Examples of
Inappropriate Use

CHAPTER 03 SUB-BRAND SPECIFICATIONS

WRAIZETNELERSERERTE, MELSRSERERFOATHBREBFHN
7o ARENEREITSHZEBESRENE, BALUSEBRSAIBNA,

This page demonstrates inappropriate usage of the WeChat Lucky Money emblem.
WeChat Lucky Money emblem specifications ensure optimal identification and
usage should strictly follow established guidelines.

iﬂ# E..ia =1n m..ib
EDREMENLHIEE, BEDEERFHR;
Don't change the relationship of the Don't stretch the emblem.

symbol to logotype.

y -
i fire, e El.w‘f")é'a
BDIERS A BEARIERXA; BN DRFHR;
Don't attach text of any kind to the Don't compress the emblem.

emblem.

B M= AL e B s ALl

BOEYITEERTRNAE; BRSSO RIS ;
Don't alter the color specifications Don't add effects like shadows,
within the symbol or the logotype. dimensions, and gradients to the
emblem.
y ] ~
i 1 [ ] (PECEINA
BOEREM. P, REEOIRE; BEDELREIMN;
Don't use the emblem in a low quality. Don't change the emblem's details.
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Incorrect Examples

BEREHRERM
Examples of
Inappropriate Use

CHAPTER 03 SUB-BRAND SPECIFICATIONS

WRAIZET HELEFREERERR, MELSFRSERERRUATZRBFHR
170 NMRIEHEREASHZEESAENE, B2EASEEREAWBEA,
This page demonstrates inappropriate usage of the WeChat Lucky Money emblem.
WeChat Lucky Money emblem specifications ensure optimal identification and
usage should strictly follow established guidelines.

BEDENESHETERREIESE,; BEDRINEHE TN HENE S,
Don't place the emblem on Don't place the emblem on
backgrounds that provide insufficient backgrounds that provide strong
contrast. contrast.
BORTEHETHERIERE,; BEDEINERETRENS R,
Don't place the emblem on Don't place the emblem over busy
backgrounds that brightness close to photographic backgrounds.

itself.
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éﬂ; ﬁﬁﬂ?_#ﬁ é’lfﬁ\ﬂ(%ﬂ@ﬁf&'—ié{’ﬁ&'u\#%ﬁ%#%ﬁﬂé By, fﬁﬁ%ﬁ'—iw*ﬂrmﬁﬁiﬁﬂﬁﬂ%m
. BENRETRENA, FEREMENATRAEE,.

Partner Co-Branding _

When the WeChat Lucky Money emblem is used in conjunction with a partner's

emblem, put the combined emblem in the corner of the page to provide sufficient

recognition.

InSH E R
Co-Branding Samples

M aEss | O RERS

BRI

M aEsas | O Rgns
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